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Course Title : Business: BTEC Level 3 National Diploma

Level: BTEC Level 3 Exam Board: Pearson Syllabus Code: 601/7157/1

(equivalent to 2 A levels)

Link to subject pages on exam board website: http://qualifications.pearson.com/content/dam/pdf/BTEC-

Nationals/Business/2016/specification-and-sample-assessments/Specification-Business-National-Diploma.pdf

Qualifications:

This course is a two year course and at the end of it the student can achieve a BTEC Level 3 which is the equivalent
to two A Levels. The National Diploma is for learners who are interested in learning about the business sector
alongside other fields of study, with a view to progressing to a wide range of higher education courses, not
necessarily in business-related subjects. It is designed to be taken as part of a programme of study that includes

other appropriate A Levels.

Opportunity Description:

Students in the past have gone on to study Degree courses in Law, Marketing, Finance, Human Resources and
Broad Business courses looking at all of the above areas. You have the opportunity to study a 3 year Degree or a 4

year Sandwich course with a year out in industry.

You can also study Business Management courses or go on to relevant employment.

What Will | Learn?

Across the BTEC Business course there are mandatory units and a selection of optional units to choose from. Over

the two years students will study 8 units of work, 4 Units in Year 12 and 4 Units in Year 13.

Year 1 Units of work to be studied include:

Unit 1 Exploring Business (CWK)
Unit 2 Developing a Marketing Campaign (Exam)
Unit 5 International Business (CWK)

Unit 19 Pitching for a new Business (CWK)

Year 2 Units of work to be studied include:

Unit 3 Personal and Business Finance (Exam)
Unit 4 Managing an Event (CWK)
Unit 6. Principles of Management (Exam)

Unit 14 Investigating Customer Service (CWK)
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Year 12 Curriculum Content

Unit 1 Exploring Business

Unit 2 Developing a

Marketing Campaign

Unit 5

International Business

Unit 19

Pitching for a new

business

Purpose of
business

Types of
businesses and
ownership

Business aims and
objectives

Business
structure and
organisation

The external
environment

Business
communications

Innovation and
enterprise:

e Purpose of
marketing

e Marketing aims
and objectives

e Market research

e Understanding
the market

e Developing a
marketing
campaign

e  Marketing mix
(4Ps/7Ps)

e Planning an
effective
marketing
campaign

e Definition of

international
business

e Reasons

businesses
operate
internationally:

e Globalisation:

e International

economic
environment

e Exchange rates

e External factors

influencing
international
business
developments

e Businesses Risk

Strategies for
international
businesses

Barriers to trade

Idea generation
and enterprise

Business
planning:

Legal and
financial
considerations

Pitching to

investor

Review and
evaluation

Year 13 Curriculum Content

Unit 3 Personal and

Business Finance

Unit 4 Managing an

Event

Principles of Management

Unit 6

Unit 14 Investigating

Customer Service

Personal finance
(Learning Aim A & B)
Section A in the exam:

Importance of
managing
money

Ways to pay
Financial

institutions
and advice

e Types of business
events

e Planning an event

e Feasibility
considerations

e Event
management
activities

Role of managers:

Management
functions

Leadership styles

Importance of
leadership

Decision-making

Definition of
customer
service

Importance of
customer
service

Different types
of customer
service




o e Monitoring and e Communicationin e Customer

Business finance evaluation of the management expectations
(Learning Aim C—F) event
Section B in the exam: e Managing change e Monitoring and
e  Purpose of improving
accounting customer
service

e Sources of
finance e Legal and ethical
considerations

e Financial
planning tools e Importance of
compliance

e Financial

statements

Each group will have a range of teachers, all responsible for the delivery of one unit of work

For any further information please contact Mrs Livingstone: Subject Leader of Business Studies

What Are The Entry Requirements?

Students opting for this would normally have studied Business Studies at GCSE level, we would expect a Grade 5
or above. However, students can also opt for Single Business who haven’t studied the subject before provided

they have at least 5 x Grade C, and genuine interest in the world of business.

Students need to have at least a Grade 5 in GCSE Mathematics and English Language.

How Will | Be Assessed?

Assessment of the BTEC includes a range of assessment types and styles suited to vocational qualifications

Externally-assessed units

Each external assessment for a BTEC National is linked to a specific unit. Each assessment/examination is taken

under specified conditions, then marked by Pearson and a grade awarded.
There are also set tasks — learners take the assessment during a defined window and demonstrate understanding
through completion of a vocational task. Some external assessments include a period of preparation using set

information.

Internally assessed units




Most units in the sector are internally assessed through an assignment set by the class teacher. This ensures that
learners are assessed using a variety of styles to help them develop a broad range of transferable skills. Learners
could be given opportunities to:

e write up the findings of their own research

e use case studies to explore complex or unfamiliar situations

e carry out projects for which they have choice over the direction and outcomes

e demonstrate practical and communication skills using appropriate presentations and role plays.

What Are The Costs?

We would encourage students to subscribe to Business journals and magazines, and purchase any other relevant

business text books to aid their studies.
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